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ABSTRACT

A Study of evaluation on satisfaction concerning

image attributes of Jeju tourism

Kim, Han Birl
Department of Tourism Management
The Graduate School of Policy Development

Tamna University

Supervised by professor Yang, Young Keun

Image would reflect potential growth power of tourism industry in
the region. Because tourism product is impossible to test before the
purchase, unlikely in case of ordinary products, destination image bears
importance in the decision making process. Tourists would often decide
his or her destination rather than reality. Furthermore, tourists’ image
affect both their revisit and others through word-of mouth. Thus
maintenance and development as a destination depend on not only
capability to provide benefits to visitors but also the ability to create
and manage the positive Image. Jeju as a destination has a
shortcoming to attract tourists due to scarcity of information, and
negative or distorted images.

Bearing in mind the problem described above, the main purpose of
this study is to explore the measures for improvement of image. The

objectives in details are as follows : First, to establish measures to

- i -



upgrade the image by identifying strengthness and weakness through
analysis of data collected from visitors. Second, to explore a keynote
to improve image that would lead to satisfaction of visitors and their
revisit.

For these objectives, literature review and empirical test were
carried out. The results of empirical analysis are follows:
1) There exist some differences between image attributes and
post-visit satisfaction.
2) The more favorable is associated with the more positive post-visit
evaluation.

With the results described above, creation of improved image shall
influence the post-visit evaluation as well as their satisfaction. With

some reason, satisfaction is correlated with revisit intention too.
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B v Zo| YRR ATAEL BREAAY FH v 8AVE
2 sebaled 7ol FAAE Fi o, B AFAHE ovx 9
Adol B we BRAL FAY & Acks Aol Hkste] AFAYG B
Bolu|A 4L 22V ¥ FAM - RAH ovAE W¥sty #FAS
o AAMHY BHEEe| ow @ £4o] FFHLZ FF& XA vt
o $F BRAAGGA L #BB1Q HANSAA v U= AAES
AZAnA B BH ATFFAL - FHYFH S4B BE 3 £49
Aolg g Hetete] AR AFHLA B ATRFS <Y 3-1>

3} o] dAsA

;45,



(38 3-1) o7 =2¥

AFAY Boln|x) £497%

'

BAE olv]z] £4

l BEE

AFAS BaolnlR] 44

A7EAY 5
FogEs 5

2. 477Hd9 HA

AT e o

-

(97714 1] AFAH

[477H4 3] AFAI o] Bgpolnlx] &
ol% uel Aol

446‘



A28 AFEAAA

A8y

=
=

HEA T4

1.

1) A&A +4

o

Ao

—

<

BN

W
—_—

pic]

Tl

o

B, E 3T

%o

AP A, qG2A, o o

00
o173
te]
pild
-

)
)

i
!

—

T

or

<E 3-1>3% 2.

& ©
KRS

I AT

aAEAY e 3 74 29

3 =3

:il_

<E 3-1> AE=9 74

WA
TR R | R
||| | |
Lo Lo le} o | KR
+ +
5 5| B 5| w
R R T ™ [ s
S
NN NN
bo | ulo | ulo | o
2 3|®
~lBHI B2~
— - | =
M — — L < 10 %

umo .MO
< < o i
AT g
o Nl | e | =T
ﬂo .Ll\_ —, %)

= "

) BT mO | | R | o
b Gy T | F

Il ICE

447_



AR EFEE ol &sta] Aol BFAAA HY HEANE W2 - =+
2=z g} Al

(o)
[\"]
(@)
I
feu
Jot
o
._?.ll
£
>
of\
A
>
2
>
ofo
.Q_li
38
£

2. A EAEY

B A7 8 2Age dHoly 294 E AA 9=F=8§ SPSS
for Windows(Ver 10.0) T2 & o] &3} t} 3 o] EA5 o)

AA, ZAREAY] JATEAX B4 2 FuidFsd B us] =t
3171 98] Wl=8 A (Frequency analysis)& A A&ttt

=4, & Q7oA 8" SRS A4S 484 A SAHs e
c7tste ANEEE HFs7l 93l Z&vet € 3H(Cronbach’'s o)Al
o] &3t Th

AR, #FA olulx] £ MEZFRE dolry] Y3l rle®d
3] A & (multiple regression analysis)S 3l% 1, tt2o2 AT EA
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Al1d xE 5A

A2 3Z9E 32689 AFF5AA Algd did ¥ E=E4 (frequency
analysis)®] Z23= o9 <FE 4-1>9 AA|F o] gt

A ddXe F A 326%WFol FAo] 1718 (525%), A ]
1557 (47.5%)S A-A 31 o}

d¥EdE FA4uE B9 2007} 1347 (41.1%), 30tH7F 108%(33.1%) o=
ety g g 2A s A, 40d e 37" (11.3%), 50t 339 (10.1%), 60
tl o]/de] 149 (4.3%)°] A th.

st eFE2 dgtaEo] 1469 (44.8%), AFdZo] 100H(30.7%)2 T4
HE Boli glo] n&Exrt AA 755%E AA 1 e Aoz U
Bl

Aol Mg FARE AMFRPAY H$Ut 1078(32.8%) FAHIE
Ho 714 & 82 8 olF2 A3, AF99 297 63%(19.3%),

Bl Aol 409 (12.3%)2] F+AH = 5'_01

25wFe] 45 20009 ol3t7l 1427 (43.6%), 1007k ©]&trt 109
t5‘(33.4%), 300%+el olstr} 587 (17.8%)9 +AHIE Holx Qlth. 5ol3}
0978 (33.4%)0. 2 vjud @ FAH|Z Ho|x gl

1
At FRES T FHoW, AHezE $7

sd AL 45l
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<E4-1> B2 AFFAH EA

. FA 171 525
o] A 155 475
20th 134 41.1
30th 108 33.1
A3 40tH 37 11.3
500 33 10.1
60t o] 4 14 43
31Z& o) 8t 61 187
. HENE 100 30.7
yEas 146 44.8
st A sto) 3 19 5.8
A3 A A 107 32.8
HAr7) & 2 27 8.3
o A 8] 2 2] 40 12.3
Td 5 5 15
EARS A8 4 63 199
F5 50 153
&+A3 13 4.0
HEZ 12 37
7] ek 9 2.8
100791 o] 8} 109 334
e 1019Hd ~ 2009+ Y 142 436
K 2017+ ~ 3007+ 9 57 175
3017 o] Ak 18 55
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<HE 4-2> BE Fjd T

o 15 4] 73 122 374
78 o] 8 184 56.4

@A) o 53 8 25

Sray 273 837

/R X vE 14 4.3

o 3 5 A HzUx 9 35 25 7.7
A8/ Al 5 15

7] €} 9 2.8

o Y A}/ EHF AL 67 20.6
A/AA/AAE8 5 137 420

o & of oF AU 88 27.0
) A/ 95/ A 2 6.7
FEY/AUA 6 1.8

7€ 6 18

13] 143 439

o 23] 148 454
e 33 21 6.4
43] o] 4 14 4.3
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<3 4-5> wgoln A 2 HAH wHi 3he] g5

L 71%7 & X

—

0.137

0.067

-0.120

0.042

2. AAA A o] olFutE £ 0.093 | 0.076 | 0.069 | 1.228 | 0.220
3 wE F AVIAde] & Y 0.083 | 0.050 | 0.096 | 1.675 | 0.095
4 o 7tAd Y sAAAE e R 0.006 | 0.059 | 0.005 | 0.094 | 0.926
5. FHA} - E3hfato] B2 F 0.028 | 0.058 | 0.028 | 0.478 | 0.933
6. g tdAX=E 22 F U X -0.059| 0.052 | -0.065|-1.137| 0.256
7. w4 - A} g £ 0.005 | 0.054 | 0.005 | 0.091 | 0.927
8 ThFe ZA o ojHET} FAFH R -0.087 | 0.052 | -0.096|-1.675| 0.095
9. oF7IREF T /AR AR Tol s £ | 0.065 | 0.066 | 0.055 | 0.973 | 0.331
0 ;f? Hiﬁ]:ji : A= NI 0022| 0,059 |-0.021|-0364] 0.716
11. 5531 tast FESH ] U= X 0.038 | 0.059 | 0.038 | 0.653 { 0.515
12, B7A 7 4% # -0.013| 0.057 [-0.013]-0.234| 0.815
13, RAdsta gk AlgE o] Abe 0.112 | 0.058 | 0.110 | 1.926 | 0.055
14 558 4% 83 713 X -0.066| 0.059 [-0.063|-1.108] 0.269
T 3196 | 0.718 4451 | 0.000

R2 = 0.050 F = 1167 P = 0,000
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¥ 14709 &8 7hed a9 acdoz Qgofsty] HI FAHAEEAE
(Principal Component Analysis : PCA)S A&s] FudA w4y

Varimax®¥ < AH&3stE 8QAE A (Factor Analysis)& A A8t
FA7) oEdE fone R 2 a7 QoFE A Ut wEty B E
Aol e AA 147 £ FAA -8AE] HUAer FaF o=
B 59 g MEHoz BAMIFHon o I AsHTA

(Mean)7} =& A9 bxgde=z MAFC
1) #3 A ojulx] £ U3 JE zo] HF
A 2 R Ao FAdel nlE o sHe

Bu $@ AolE naA
7 UERA) ekgheh

<HE 4-6> BHA oM HA4ol e 4 o) A

o 7 385 385 0.002
Az go) ohgrhe
R 0.42 0.37 0.580
) P E 378 3.82 0.646
JES XS
R 0.47 0.46 0.283
ZE3 AEH bz 3.60 37 3.966
732 747 2 R 053 050 0.003*
-3 Futgk Al E o] ot 3.68 361 1.543
A= 3 Exd 052 053 0.126
EE . . .
Ax} BEgate] BE T ® 360 ] 363 0159
FEiE 055 0,51 0.269

F 1 *p<0.05, **p<0.01
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7t 3. i 3. 3. i
ez o] olB e 2 3 3.92 3.81 387 | 374 | 1584
(X=Hx)| 038 0.39 039 | 045 | 0.042
E: Kia 3.80 3.72 384 | 384 | 1.441

(EFHAH| 040 0.51 0.47 0.37 ]0.007
553 HeH% B3E xRy 3.70 3.66 3.59 389 | 2.388
U (EF#HA)| 046 0.52 0.53 0.46 | 0.000*
AAdstn &g g 3.79 3.67 3.56 3.68 | 2.900
At E o] Al R (£F8x)| 049 0.47 0.56 0.48 | 0.000*

ok |FN
M|
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A7 o] 2 381 | 392 | 400 | 400 | 356 | 1.897
gt ¥ | (EFWA| 043 | 027 | 041 | 043 | 053 |0.000"
7t 373 | 392 | 377 | 367 | 389 | 0913

NFF FE R
(EF#H) | 051 | 044 | 044 | 065 | 060 | 0.003
E5% deH B 365 | 374 | 377 | 400 | 367 | 1838
F38 7bd X | (EFHA) | 048 | 049 | 044 | 000 | 050 |0.000*
JHstm g | B 376 | 362 | 377 | 383 | 356 | 1369
Atggo]l Al 2| (EFHEAH) | 047 | 049 | 044 | 039 | 073 |0.000*
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<E 4-10> #FA oln A Ao dE L5 Fo] A4

r.l

B 3.88 3.82 3.86 394 | 0897
gF9Ha)| 035 0.42 0.40 0.42 |0.085

B 3.84 3.80 3.68 3.83 | 1.533

(F59x)| 045 0.45 0.47 0.62 | 0.032
553 A%3 B3E - Rin 3.66 3.61 3.63 3.94 | 2.278

74A 2 (EZ9=a)| 049 0.52 0.59 0.24 |0.000**
AA-stn «uksl B 3.63 3.61 365 394 |2.1%
ApEEo] A= 2 ((EZHEA)| 048 057 0.48 0.42 |0.000*
AL E8}frAtol E:Kia 354 3.72 347 367 | 4.017
wo 3 (EF9x)| 054 0.48 0.60 0.49 {0.000*

wreb (A7 219 ‘AFX G BFoln|A] F4L&
A A6 wel fFoF 2olE B ot g dAFrtde] BE
B = 2l

=

3. 7H439 AF

(97714 3] AFAG S Baolnlx] 221 saAe] TojdEA SAol wre} 218 3
0% ual Aol

1) #3A olvjx] £4o] @ 4P Zo] AF

#ZA olmA HAo] uld AYFed ZANAE AAA o] o BT}
T R FEAME JEAYD dAAYAL o}F FTHI wa A
FHE AEAYE DA PA wd) @ 5AHA Ao e o8
Aol & B rh

_64,



%

)
g

Holx @ttt

Apol &

EEE EERE:
0 S5 3|8 38 &
S Sl= Sl Sle S
g 8|8 &8 BlE B
<t oM ol oM O
g 5|8 3|8 &8 3
o OfMm oM OoO|Im O
8 518 3|8 & 3
M OoOIMm ol o O
G 28 BB Py
© S| o3 S
~ ~
==l = B
% [ e i
23!

——

D

or&o =
z+_o = AT_ _+A
I o
i i 2

i.z R

~ |9 =

2) BFA oluA £ AT AYPEAAY o] HF

: *p<0.05, **p<0.01

=
T

st7

3}

0%
How e

¢ E =
SE%

EEER

L5

§ AY TG EA b

ol o

B oln &

o

Xl

ol
=
at )
a

o

A 7/

-
-

&
|

o
R
3

P

o

,65_



<¥E 4-12> BHFX

A7 ol 31t 386 | 3.79 376 380 | 389 | 0541
otz (£%9xH) | 038 | 043 0.44 045 | 060 | 0.185
_ Bt 379 | 3.86 3.80 380 | 3.78 | 0.063
7NFEF TS R
(EZ4Wah) | 044 | 066 050 084 | 067 | 0.103
553 A% =2 366 | 371 348 400 | 356 | 1.419
3= 712 2 | (F2Hxp) | 051 | 047 059 0.00 | 003 |0.000*
A3t ekt R 364 | 364 3.60 340 | 3.89 | 0.809
AR Eo] Abe Z| (F2Hx) | 052 | 050 050 089 | 060 | 0.074
AA} F3HrAto) 3 359 | 364 3.76 400 | 367 | 1.318
wo 3 (EZ9Wz) | 054 | 050 0.52 0.00 | 050 |0.000*

F @ *p<0.05, *p<0.01
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<E 4-13> #F A olv|A] &4 g o FHRE 2o

=]
24

i) 391 | 385 | 381 | 3.82 | 400 |383{0.721
(EZzwHzp)| 034 | 037 | 048 | 039 | 0.00 |0.41]0.002
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